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K E Y  M E S S A G E S

o Delivered Solid Financial Results 
Amidst an Economic Downturn

o Positive SectoralTrends Present 
Opportunities for Growth and 
Expansion of Business Units

o Strong Balance Sheet Allows 
Flexibility for New Investments

o Refreshing Organizational Leadership
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K E Y  M E S S A G E S



CONSOLIDATED NET INCOME     
(2009 vs. 2008) 

5,387 
7,217 

2,722 
937 

2008 2009

Gains-Adjusted Net Income Capital Gains
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8,109 8,154

+34%



RETURN ON EQUITY 

5-Yr Average 
ROE of 

14%
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STRONG RESULTS FROM CORE 
BUSINESSES

Business 
Units 2008 2009 % Change 

BPI 6,423 8,516 33%

Globe 11,276 12,569 11% 

Ayala Land 4,812* 4,039 16%
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N E T  I N C O M E  ( i n  m i l l i o n  p e s o s )

* Includes impact of  Valero lot sale; 2009 net income down 
only by 2% excluding this transaction.



Business 
Units

2008 2009 % Change 

BPI 2,144 2,707 26%

Globe 3,643 3,862 6%

Ayala Land 2,538 2,149 15%

TOTAL 8,325 8,718 5%

EQUITY IN NET EARNINGS  ( i n  m i l l i o n  p e s o s )

STRONG RESULTS FROM CORE 
BUSINESSES
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SIGNIFICANT  TURNAROUND  OF 
AC CAPITAL

Business Units 2008 2009 % Change 

Manila Water               
(in Phpmillion)

2,788 3,231
16%

IMI
(in  US$ million)

(17) 10

Ayala Auto                          
(in Phpmillion)

275 229
17%

AG Holdings
(in US$ million)

(7) (12)

LiveIt
(in US$ million)

(21) (12)

NET INCOME/(LOSS)
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EQUITY IN NET EARNINGS, 2009 
(In million pesos)

Business 
Units

2008 2009
% Change

2009 vs2008

ALI 2,538 2,149 -15%

BPI 2,144 2,707 +26%

GLOBE 3,643 3,862 +6%

ACCAPITAL -540 494 -

TOTAL 7,786 9,212 +18%
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REAL ESTATE



1Q08 2Q08 3Q08 4Q08 1Q09 2Q09 3Q09 4Q09

ALP Alveo Avida

4,217

4,732

5,107

3,702

2,047

3,168
3,266 3,259
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ÁResidential 
revenues down 6% 
to P14.2B in 2009 

ÁAverage monthly 
take-up of P1.4B 
(2Q09 ς4Q09) from 
low of P766M in 
January

ÁBookings steady 
quarter-on-quarter

B o o k e d  S a l e s  Va l u e
( i n  m i l l i o n  p e s o s )

Recovery in Residential Sales



A e r i a l  P e r s p e c t i v e  V i e w  o f  S a n t i e r r a,  N u v a l i,  C a n l u b a n g

Tony Aquino, Ayala Land 

President, at the Launch of 

Santierra
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Record-breaking sales for Santierra
and Park Terraces in January 2010

P e r s p e c t i v e  V i e w  o f  I n n e r  R o a d s , S a n t i e r r a,  N u v a l i,  C a n l u b a n g
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Perspec t ive  V iew o f  Pa rk  Te r races , Maka t i

P e r s p e c t i v e  V i e w  o f  M a i n  L o b b y ,  

P a r k  Te r r a c e s ,  M a k a t i

Record-breaking sales for Santierra
and Park Terraces in January 2010
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Average 
of 4,250

unit 
launches 
per year

ωAt least 28 launches 
programmed for 
2010 across all four 
residential brands, 
most aggressive ever

9,275

2,229

R e s i d e n t i a l  L a u n c h e s  
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Record number of Residential  
Unit Launches in 2010



Avida Village 

(Low Affordable: P1.4 ð1.8M/unit)
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AMAIA Economic Housing:   P600K ð1.2M/unit

Avida Settings 

(Affordable:  P2.4 ð4.0M/unit)



Continued growth of recurr ing 
income base

ÁMall GLA growth with addition of 
Marquee Mall

ÁOccupancy improving in Market! 
Market! and Glorietta 5

85.0%

87.0%

89.0%

91.0%

93.0%
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GLA Ave occupancy rate
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Mall GLA and average occupancy rates


